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RADVISION AND LATITUDE TO DEMONSTRATE INTEGRATED
VIDEO, WEB AND VOICE AT CONFERENCING4BUSINESS EVENTS

Live Demo Shows the Power of Integrated Multimedia Conferencing

Glen Rock, New Jersey and Santa Clara, Calif., September 9, 2003 -- RADVISION
(Nasdag: RVSN), the source of award winning, industry-standard products and technologies for
real-time voice and video communications, and L atitude Communications (Nasdaq: LATD), a
leading provider of fully integrated web and voice conferencing applications, will co-host a
demonstration at the Conferencing4Business (C4B) road show organized by Wainhouse
Research. The demonstration will enable C4B attendees to experience the power of rea-time

meetings that integrate video, web and voice conferencing in a single desktop application.

C4B is a series of four one-day conferences designed to educate users about the latest trends,
technologies, services and networks for conferencing. C4B will visit Washington, D.C. on
September 10, San Francisco October 2, New Y ork City October 15 and Chicago on October 22.

Combining the standards-based IP architectures of Latitude’'s MeetingPlace® web and voice
conferencing solution with RADVISION's vialP™ videoconferencing platform, the companies
will demonstrate the power of a true best-of-breed multimedia communication experience that

tightly integrates video, web and voice conferencing delivered to the desktop.



“The future of enterprise communications is a single multimedia interface at the desktop,
combining video, web and voice conferencing,” said Gadi Tamari, chief executive officer of
RADVISION. “Latitude and RADVISION will demonstrate and offer a powerful architecture
that combines all three multimedia components. This integrated solution will offer an intuitive

user experience for powerful real-time collaboration.”

“Seamless and converged applications — such as integrated web, voice and video —require
expertise in |P-based infrastructure and on-network deployments,” said Rick McConnell, chief
executive officer of Latitude. “Through RADVISION'’s leadership in IP video technologies and
Latitude’ s success with secure, on-network conferencing, we offer enterprisesarich

collaborative experience for users, with a high level of support.”

For more information about C4B, visit http://www.conferencing4business.com/, email
info@conferencing4business.com or call (435) 563 2532.

About RADVISION

RADVISION (Nasdag: RVSN) is the industry’s leading provider of high quality, scalable and easy-to-use products
and technologies for videoconferencing, video telephony, and the development of converged voice, video and data
over |P and 3G networks. For more information please visit our website at www.radvision.com

About L atitude Communications

Latitude Communicationsis aleading provider of fully integrated web and voice conferencing applications that
make remote meetings as natural and productive as face-to-face meetings. Its flagship solution, MeetingPlace, is
used by over athird of the Fortune 50, including Agilent, Cap Gemini Ernst & Y oung and Lockheed Martin. Unlike
other conferencing solutions, MeetingPlace is deployed directly on acompany’s private voice and data networks,
regardless of whether the system is hosted or in-house. Through this “on-network” deployment and seamless
integration with enterprise applications like Outlook, Notes and corporate directories, MeetingPlace provides
enterprises with unparalleled cost savings, security and customer satisfaction. Visit www.latitude.comor call 800-
999-7400.

RADVISION and vialP are registered trademarks of RADVISION, Ltd. MeetingPlaceis aregistered trademark of
Latitude Communications. Microsoft and Outlook are trademarks of Microsoft Corporation.



